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FOREWORD

Teleworking has changed the mobility habits of a significant proportion of com-

muters. Public transport suffered the most: a drop in use of between 80% and 

90%,  with losses that touched  the billion and a    half per year. A downturn that 

can bring companies to their knees, forced to  invent new strategies to run for 

cover. Sharing mobility, or shared mobility, is  a booming phenomenon that is 

changing the world of transport and the  way   we move   and  will move in the 

future.   By definition,  sharing mobility is represented by a way of moving by 

people using public transport or rent, instead of opting for private transport, be 

it a  car, a bicycle or a scooter. From South to North, the turning point seems to 

have begun. Many cities are announcing new km of cycle paths and govern-

ment bonuses    are increasingly pushing  towards individual "soft" mobility solu-

tions.   The new mobility is known by all but still little used;  The good news is that 

Italians show a high propensity. Telematics increases the value of connected 

vehicles: 36% of cars in our country are already able to  connect to the network, 

generating savings that can be significant for company fleets thanks to data 

analysis. The future, subject to privacy, will be increasingly connected. The 

number of people using this mobility system is  constantly growing: from 2 mil-

lion in 2017 to 2.6 million in 2022 and is expected  to  grow in the  coming years to 

2.9 million.

The types of sharing are different, let's analyze them briefly:

-Bike sharing refers to a temporary mobility service, or a rental: the bicycle,  nor-

mally through an app,  is first reserved, unlocked and then ready for use. After

your route, it can  be parked in a special bicycle station or you can park it  freely,

as  long as it is  in an area covered by the system.



-Car Sharing: understood in a broad sense, conforming to the English original,

car sharing is the set of activities related to the use of a car by several people;

Strictly speaking, car-sharing is essentially a short-term car rental service,

where  cars are made available  by a company (private or public) and distribut-

ed in urban centers. Customers, once registered for the service, can normally

choose and book the car via the internet. Access to the car is normally via the

downloaded App or a specific card. In this way the car passes from being a con-

sumer good  to  a service, with the replacement of access to possession.

-Scooter sharing: this rental system is similar to that of bikes.    In this case, the

company that provides the  scooter often also provides the    helmet (placed in

the top case) and cap protectors to wear. The vehicles are also limited in speed

(90 km / h) and equipped with a satellite system that is activated in the event of

an accident. In recent years,  electric scooter sharing services have been partic-

ularly successful, which allow you to circulate in the city without emitting pollut-

ants. In this case it is important to stay in the area covered by the  service, so as

not to incur a sort of "penalty" that provides for the recharging of the vehicle.

-Scooters: perhaps the most "in sight". In 2020, the most important phenomenon

recorded in the field of sharing mobility was the explosion of scooter rental ser-

vices. Arrived in Italy at the end of 2019,  scooter-sharing services achieve un-

precedented numbers in the year of the  pandemic, becoming in 12 months the

most widespread service in Italy, the most present in  southern cities, the one

with more vehicles operating on the roads, as well as the  one that makes the

highest number of rentals in 2020.  They  no longer go  unnoticed.   Electric

scooters have become a reality in our cities.  The data doesn't lie. With increas-

ingly high percentages of diffusion, especially among young people, scooters

are beginning to be an important "presence" on Italian roads. What we are wit-

nessing in recent times is a real boom in sales that shows no sign of abating.

Indeed, thanks to the particular  historical moment, with fuel prices skyrocketing,

it is very likely that the numbers will grow again.  Italy has embraced the trend of

the moment.



The  green "sector" in  general has been in vogue  and  growing strongly  for 

some years now, the  ecological theme is now increasingly at the center of any 

debate, and with it a concept of economy aimed at environmental protection. 

The green

Economy is a model of development of production activities based on the 

assessment of environmental impact and economic benefits deriving from sus-

tainable growth. Its cornerstones are new energy sources, technological inno-

vations and waste reduction. In addition to taking into account social and finan-

cial growth, it also pays attention to the environmental impact of human ac-

tions. In the context of the green economy, private investment and public 

spending contribute to the creation of a new production model focused on the 

ecological transition. In recent years, Italy has been recording encouraging 

numbers and  much of the progress that  is  being achieved  is  helping people 

to adopt more conscious measures and attention. 

Although there is still a long way to go, it is certain that almost 90% of Italians be-

lieve that the green economy is a good approach to consumption, hoping that 

convenience and zero impact on the environment can finally travel together. 

Eurostat data  shows that in Europe the wealth produced by the green economy 

has  increased from 135 to 289 billion  euros in the  last 15 years and turnover has 

also grown exponentially, reaching 700   billions of euros. Many domestic com-

panies have already invested in green products and  technologies to reduce 

environmental  damage, improve  sustainability and keep an eye on climate 

change. It is expected that in 2025 about 190 billion of investments will be made 

, with 682  billion   of increase in production and about

1. new jobs, focusing on sustainability, the development of renewables and the

reduction of energy consumption. To these considerations,  we cannot fail to

mention  the  intentions of our government: the  issues of  eco-compatible

mobility, ecology and energy saving are among the missions of   the National

Recovery and Resilience Plan (PNRR).



The intentions put in place  allow the realization of at least three:

-digitalisation and innovation,  exploiting incentives  for the  adoption of new

technologies in the  private sector (tax credits  , contributions);

-circular economy  and  waste management;

- sustainable mobility.

Sustainability and circular economy are essentially dealt with by mission 2 of 

the NRP, the one focused on "Green Revolution and Ecological Transition", which 

aims to fill the structural gaps that hinder the achievement of  a new and better 

balance between nature, food systems, biodiversity and circularity of resources, 

in line with the objectives  of the EU Circular  Economy Action  Plan. Within this 

chapter, Component 1, Measure 1, is more specifically   dedicated to the circular 

economy   , providing 2.1 billion euros to improve the  capacity for efficient and 

sustainable waste  management  and the circular economy paradigm. In  other 

words, the funding should  be used to strengthen the collection infrastructure   .

differentiated, modernizing or developing new treatment plants, bridging the 

gap between the North  and  South of the country and creating "flagship  proj-

ects" that are innovative for strategic supply chains.



1. Merge of intents

It is clear that, for what has been said so far, the creators of FIGOCOIN, want to 

hook and  direct  their project towards  green  mobility with a series of complete-

ly  original and  innovative initiatives   and proposals.   But a  very interesting 

aspect, which makes the idea of the team  unique, can be traced in  wanting to 

support the prototype and the green system of mobility sharing, a further model 

that always looks towards the same goal, environmental protection,  fighting 

pollution: in this case, the team puts on the  field, or on the road it is appropriate 

to say,  a second green option, which embraces and joins the first: plastic recy-

cling. These will be the two workhorses on which the entire FIGOCOIN ecosystem 

will turn and gravitate. A real union of intents and forces, two ideas in one that 

will strengthen each other, coalescing in order to obtain first of all a conserva-

tive green impact  aimed in particular  at users  and adherents of the project.

Well we just mentioned plastic... Although it has many valuable uses, we have 

become addicted to single-use or disposable plastics, with serious environ-

mental consequences. Worldwide, one million plastic bottles are purchased 

every minute  , while 5 trillion single-use plastic bags are used every year. In 

total, half of all plastic produced is designed to be used  only once and then 

thrown away.  Plastic waste   is now so ubiquitous in the  natural environment 

that  scientists have even suggested that it could serve as a geological marker 

of the Anthropocene era   (current geological epoch). Only 9% of all plastic 

waste ever produced was recycled. About 12% was incinerated, while the rest 

(79%) accumulated in landfills or in the wild. Every year, more than ten million 

tons of plastic enter the  seas and   oceans, and  most of these break down into 

microplastic particles (smaller than 1     millimeter) that accumulate in coastal 

sediments and the abyss. On the  surface,  the situation is  equally dramatic: it 



is  expected that by 2050  there will be, by weight, more plastic than fish in the 

ocean; this is also because plastic    generally takes up to  450 years to degrade. 

It is estimated that 92% of the fragments present measure more than 5 mm, but 

the sea continuously breaks them down  into smaller pieces  that are ingested 

by marine  organisms.
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microplastic particles (smaller than 1     millimeter) that accumulate in coastal 

sediments and the abyss. On the  surface,  the situation is  equally dramatic: it 

is  expected that by 2050  there will be, by weight, more plastic than fish in the 

ocean; this is also because plastic    generally takes up to  450 years to degrade. 

It is estimated that 92% of the fragments present measure more than 5 mm, but 

the sea continuously breaks them down  into smaller pieces  that are ingested 

by marine  organisms.

This poses a serious health risk even to humans, exposed to the bioaccumula-

tion of plastics and chemicals that grow in concentration as they move up the 

food chain. We ourselves, through food, get to ingest up to 5 grams of plastic per 

week, the equivalent of a credit card. Unfortunately, recycling plastic is an 

expensive and complex business: this hinders the emergence of a circular 

economy model in the plastics supply chain. Not only that: the extraordinary 

characteristics of plastic mean  that in many areas there is a lack of  ecological 

alternatives for consumers. For several reasons, including the fact that in    many 

countries much  of plastic  waste cannot be recycled for safety,  health or con-

tamination reasons, the percentage of plastic that is on its way  to a second life 

is very low. Added to this is another critical issue: most recycled plastic materials 

are of lower quality than virgin plastic and therefore are marketed at a lower 

price, compared to a    high cost of the whole process.



We have said before how the mobile sharing sector has received strong growth 

and demand in recent years. With the use of internet apps has been granted a 

quick, simple and above all direct approach to anyone. The  FIGOCOIN team has 

seized this opportunity by moving in  advance and with  a "futuristic" approach 

not only in the  field of  mobility with the  Figorent business  branch but also  in 

the world  of  plastic and eco-compactors with the FigoGreen business unit. 

Equally with the same initial acumen, he decided to approach what represent 

the nascent world economic revolution: cryptocurrencies. Here is the new mis-

sion that embraces the first: to  integrate its token within its scope of operation; 

its own green  ecosystem, and  its own token to  open the  doors to the future.  

FigoRent has laid its foundations immediately in the world of eco-sustainability 

by focusing on mobile sharing and FigoGreen is doing the same in that of eco-

logical islands and eco-compactors. In a short time they have carved out a slice 

of the market by placing themselves as established realities within the entire 

national scene. The team, constantly looking for innovation and novelty, has de-

cided to expand its range of action, and   implement  a new project to mobile 

sharing  and ecology,  combining  everything with its FIGOCOIN token.

And to do so,  as we will see, the creation of nft and metaverse will  also  inter-

twine with the project.

1. 1 MISSION



1. 2 VISION

The opportunities that lie in the crypto and blockchain universe are consider-

able and diverse. In the mobile sharing sector, the one in which we have seen 

FigoRent operates, wanting to implement payments even with a token, raises 

the bar level a  further notch, obviously in a positive sense, because you want  to 

strengthen and above all update an entire system, offering a  New and innova-

tive option for all users of the various services, i.e. payment with your own token. 

But this is only the first half of the project. We have in fact mentioned a second 

project that FIGOCOIN has decided to combine with the already proven mobile 

sharing; always remaining within the boundaries of  eco-sustainability and 

green thanks to FigoGreen, this time the spotlight  of the team  turned  to the 

theme of  recycling, and in particular  the recycling of  plastic.

A very delicate issue, which as we have seen previously, continues to have a 

strong, and unfortunately negative, impact on the environment in which we live. 

The desire to  approach this issue, further indicates how the team's vision is 

therefore attentive and sensitive to environmental impact, and closely linked to 

the environment itself, indeed triple thread we can say. And yes, because it will 

be the  FIGOCOIN token that will run the whole ecosystem from within, guaran-

teeing a continuum between the two "green" FigoGreen projects. The token will 

be used as a  reward for a whole series of virtuous actions such as the recycling 

of plastic bottles,  the use of electric   vehicles,  participation in ecological and 

environmental events  and so on.   The goal is   to trigger an economic driving 

force that encourages and promotes good practices first on a national and 

then international scale.



1.3 Step by step

The path of approach to the objectives that we have analyzed so far presents 

truly unique and original characteristics, and if the purpose of the project has 

been well clarified and outlined, it is even more interesting now to know the  as-

pects and  above all the  intermediate   modalities who  lead us and  accompa-

ny us  to the prefixed goal   and  predicted, starting from the beginning.

The   growth and development phases identified are two,  which  are divided into 

three  modes, anchored to the  three tokens of the group: 

- Genesis (GNS)

- BeGood (BGD)

- FIGOCOIN (FIGO)

Each step is characterized by the presence of a token that takes its name from 

the step itself, and as a second element in common, by the presence and cre-

ations of nft. The second and third steps, BeGood and FIGOCOIN will start at the 

same time, but obviously with different characteristics. Genesis, as can be seen 

from the name itself, represents the birth of the project, it will be the phase that 

will determine a very first creation of network and connection between all future 

users and members. At this stage the main aspect is the introduction of a refer-

ral program, which will be developed in seven levels. Those who will enter the 

project already at this     time moment, will obtain advantages and  rewards 

based on some required  tasks that will    have to be performed and that we will 

see later. After 2 months from the birth of Genesis we will get to the heart of the 

general project. BeGood is the second stop. BeGood will be awarded to subjects 

who choose to register on figocoin.it at the time of  delivery of plastic in the  



different eco-compactors;  But not only that, the  token can be obtained at the 

registration of all   eco-compactor  platforms, ecological  islands or electric  ve-

hicles.

Each BeGood token, acquired through the conferment of plastic or the use of 

one of the other "eco-goods", can be converted in various ways: the first,  access 

Figorent mobility services at advantageous conditions (discounts, prizes, etc.); 

the second, choose to convert the tokens into  FigoCoin; the third, convert the 

tokens into discount coupons to be used in affiliated activities. BeGood and 

Genesis tokens will have an exchange value between them of 100:1. With the 

same timing of the  launch of BeGood we arrive at the last step,  which leads us 

to the  FIGOCOIN token, the  representative and "official" one of the  whole proj-

ect. The purchase of FIGOCOIN will take place through  a  private room, two 

pre-rooms and a flash presale. To summarize, at this third stage, the user can 

buy FIGOCOIN on the market, and  only with them buy  the nft, which can be 

staken  and   will generate other forms of rewards.



Behind the FIGOCOIN project, we find two companies that have decided to unite 

and integrate their respective businesses through the exploitation of the oppor-

tunities offered by the   blockchain and  the crypto  world: Figo  Green srl   and 

Figo Rent srl.  

The company Figo Green srl operates in the  Italian  territory in the field of

eco-compactors for the collection of plastic, in the supply of products for   eco-

logical islands, water   houses   , photovoltaic systems (from now on 

"eco-goods"); the company interacts with both municipal administrations and 

companies in the sector to participate in  different types of contracts and  pro-

vide  their goods and services  ; born in January 2022, it has already won con-

tracts for the installation of 7 eco-compactors and  closed a series of partner-

ships with the most important companies in   the  Italian sector for the manage-

ment or inclusion of its services in the displays of  eco-compactors already 

installed and being installed in the territory  national. Figogreen will allow the 

various managers of the "eco-goods" to implement, in the  displays on their ma-

chines, their own platform that gives access to the  user both to a marketplace 

(placed at the service of the community that will have the blockchain as a 

common denominator), and to the possibility of directly obtaining tokens in 

exchange for virtuous actions from an ecological and environmental point of 

view.

Figo Rent srl is one of the leading companies in the Italian panorama of the 

micro mobility sector, and this can only be synonymous with seriousness, safety 

and reliability. The concept behind the FigoRent reality was born in December 

2020 from the intuition of three entrepreneurs, Gianluca Stefano and Antonio, 

who after an almost casual meeting decided to join forces and skills for a new 

business. The idea is to create and spread an electric micromobility project, 

2. Partner companies



 positioning itself in a market that is still new and offers  real  earning opportuni-

ties.  The   strength is  to focus on market  segments  that are not yet covered by 

large micro mobility multinationals.  In April,  the company of sharing for scoot-

ers and bikes. The mission is to bring benefits both to public administrations and 

to all those accommodation activities such as hotels,  restaurants, camping 

and  bathing establishments that today need to  offer increasingly personalized 

services to become a source of attraction and differentiate themselves from 

competitors. This also benefits the smaller municipalities, creating easier con-

nections for those who are not self-driving or for those who do not want  to face 

daily traffic.  The company Figo Rent srl operates on a  national scale and is the 

second Italian private  operator in its sector.

3. 1. In schools
and beyond
It is a clear desire of the team to involve schools, and all schools within the proj-

ect, with particular attention to plastic recycling.  Raising awareness among 

young people is  certainly fundamental,  because it  is on  them that a good part 

of our future will depend, especially on the environmental aspect  . Incentive 

recycling increases the promotion of environmental education,  thanks to the 

synergy between various economic and social realities, engaged in the growth 

of the territory. The goal is to be able to locate an eco-compactor in schools and 

institutes. Eco-compactors are automated machines that sort waste by reduc-

ing its volume. These packaging recovery products are often organized into 

three compartments, to allow the separate collection of pet  bottles  ,  aluminum 

cans and bottles of detergents. Every time a waste is inserted, the eco-compac-

tor issues a  receipt including  a  contribution or    a discount  voucher,   or in   our 



case  , tokens that can be spent in the FIGOCOIN circuit. It is not limited to  schools 

to raise awareness on the issue of recycling, but also to encourage the increase 

in the presence of eco-compactors in supermarkets, shopping centers and stip-

ulation of agreements with local  authorities.

4. Incentives
and rewards
Not only schools or large retailers, however, because  it  is equally clear that the 

intent will be  to educate and  involve  individuals  also in their private activities 

and structures. We can think, for example, of rewarding the installation of photo-

voltaic systems or purification plants. Every attention and intervention aimed at 

the environment that is carried out by individual citizens or public bodies, will be 

rewarded and encouraged with the reception of BeGood, usable and expend-

able in the  circuit and among the members of the various projects. We will try to 

encourage and  increase the locations of ecological  islands, to  bring together 

greater quantities of plastic and consequently receive shopping vouchers and 

BeGood tokens.  



4.1 Tasks

In the initial phase, Genesis, we have seen that, for new members, there are 

tasks to   be performed; for each individual task a  certain value attributable to 

$ 0.05 is assigned   to the user,  with the exception of  a particular task that will 

instead have a value of $ 0.5 and will concern the registrations generated by 

your link      Referral. So for each task performed you will receive $ 0.05, and if 

people sign up using the referral link that the user shared you will receive an ad-

ditional $ 0.5 for each registration. The tasks to be performed are: first of all the 

registration to the  platform; then invite one or more friends, ie the sharing of 

referrals; participation in surveys that will be gradually placed by the team with 

the aim of involving the  community in a series of choices that will allow you  to 

refine the project even more before the actual launch; have  the attention and 

constancy of liking social pages; and finally the sharing of posts published on 

the pages themselves.

Tasks Reward

Sing in 300 Genesis

Referral 150  Genesis

Like Social 20    Genesis 

Post Sharing 20    Genesis 

Surveys 20    Genesis



4.2 Staking

Under the  staking  aspect,     the nft collections will be the masters;  The team 

envisioned a generation of several  NFT collections.   The staking will  be prac-

ticed with the NFTs themselves, which will produce and redistribute rewards 

based on the user's choices.  The staking will have block option   from 3 months 

to 12 months. 

4.3 Referral
To the tasks just described, a particular link is covered by the referral program, 

since there will be a cascade link in the redistribution of rewards for those who 

fulfill all requests. Specifically, the referral was structured on seven levels, with a 

"cascade" effect, as shown in the graph below. The user at the  top of the pyra-

mid will receive 50% from his invitations, at the second level he will receive   25%, 

at the  third 20%, at the  fourth 15%, at the  fifth 10  %, at the  sixth 5  % and     at   the 

seventh level   2.5%. We note that the referral phase, and therefore the first 

phase, will  be articulated  and generated exclusively Genesis tokens. 
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grafico

5. 1. The trident

With the FIGOCOIN project we find ourselves in front of a unicum in the field of 

cryptocurrencies: we have a reality already launched and started, mobile shar-

ing through   Figorent, a startup,  FigoGreen,  also aimed at green through the 

activities carried out on plastic recycling, and above all a     token, not only trad-

able on the market but above all that will act as a trait d'union between the two 

green projects and within the entire FIGOCOIN ecosystem. A trio of aces then, in 

a world where pairs and token-project binomials are present. A further step for-

ward therefore strongly desired and sought by the team, looking beyond, to the 

future, to the environment and to the next,   with an eye to the  increasingly 

emerging cryptocurrency  market, and the inclusion of nft collection to garnish 

everything.  To put it in a nutshell, we are facing the first organic ecosystem in 

the world capable of integrating ecology, mobility and the crypto world.

Levels 7

RW 1 50%

RW 2                                        25%

RW 3                                        20%

RW 4                                        15%

RW 5 10%

RW 6 5%

RW 7 2,50%



5.1 "Circular" 
combination

The sensitivity of the FIGOCOIN project is not only in addressing "green" and 

eco-sustainability in a unilateral way and an end in itself; absolutely not,  indeed 

a connotation that makes it even more unique in its kind, is the  direct involve-

ment of citizens and local authorities, who will be involved and active in the 

circularity of the whole system. We often talk about circular economy in  this 

sense, but in the case in question we can broaden the perception of the  con-

cept by talking about a circular union with all the subjects involved,  public, pri-

vate and individual citizens. The action of creating value for citizens,  companies 

and institutions passes through the cost savings of the Ecosystem deriving from 

eco-compatible behaviors and directed to energy saving, to obtain  tokens that 

can be economically exploited through e-commerce, access to a digital cur-

rency that eliminates transaction costs for the procurement of goods and ser-

vices. In the environmental context, both economic and social, this operation 

actually has the merit of creating a real business interconnection protocol be-

tween operators and users, to the point that it is not just an entrepreneurial proj-

ect, but takes on the connotations of a real infrastructure. All this fears a need 

and a will to act together towards a single direction, and highlights the impor-

tance that the impact is direct and tangible for each of us even in our small way, 

because those who will  receive the  greatest benefit will be the territory  in which 

we live every day, which will be even more nourished and  protected, in a healthy 

and rewarding way  for everyone.

                         Reward per Task

Sing in                                    300 Genesis

Referral                                  150  Genesis

Like Social                             20    Genesis 

Post Sharing                         20    Genesis 

Surveys                           20    Genesis

.



We have seen that in the project there will be three different tokens, the first two 

are Genesis and BeGood; in this case they are two simple tokens, which will 

have only exchange value  and will  therefore never  be subjected to specula-

tion. Genesis and BeGood will result in the official token of the project, from 

which it also takes its name, FIGOCOIN. FIGOCOIN is a BEP-20 smart contract dis-

tributed on Binance  Smart Chain (BSC) that will travel on the Binance block-

chain.

FIGOCOIN FIGO

Total Supply 200000000

Market Cap $200.000.000,00

Launch price $1,00

.

6. TOKEN



With the FIGOCOIN project we find ourselves in front of a unicum in the field of 

cryptocurrencies: we have a reality already launched and started, mobile shar-

ing through   Figorent, a startup,  FigoGreen,  also aimed at green through the 

activities carried out on plastic recycling, and above all a     token, not only trad-

able on the market but above all that will act as a trait d'union between the two 

green projects and within the entire FIGOCOIN ecosystem. A trio of aces then, in 

a world where pairs and token-project binomials are present. A further step for-

ward therefore strongly desired and sought by the team, looking beyond, to the 

future, to the environment and to the next,   with an eye to the  increasingly 

emerging cryptocurrency  market, and the inclusion of nft collection to garnish 

everything.  To put it in a nutshell, we are facing the first organic ecosystem in 

the world capable of integrating ecology, mobility and the crypto world.

7. Presale and
TOKEN DISTRIBUTION

With   regard to the pre-distribution and pre-launch of the FIGOCOIN token, the 

team decided to use first of all a private sale; since it is an already established 

company, this phase will be destined to historical partners and groups or com-

panies that decide to  invest from  principle in the project.

Then  two presale steps   will follow,  and just before launch, a   presale flash.  

The token distribution is highlighted in the following  table:

Token Distribution

Team 2,5%

Presale 0,8%

NFT locked in NFT 86%

Cex Listing 10%

Incubator, airdrop, giveaway, 

partnership, sponsorship 0,7%



8. Token Advantage

Having intertwined three different tokens, combining them with three distinct 

phases, wants to highlight a desire from the beginning of constant growth and 

development, linear and well defined in the team's vision. This system will guar-

antee a solid structure to the project,  stimulating users or investors all, to focus 

on the  project from the beginning, having already identified a reward method-

ology that promotes first of all the very first members, but with criterion, also 

those who will arrive staggered over time. The introduction of NFTs for each step, 

the  possibility of staking, and the reward option between all three tokens of the 

project is another stimulus. The referral program already mentioned; but then 

above all the usefulness and  use in  practical and  everyday life.   The group 

itself in the  first place, but anyone who will hold the three tokens in their wallet 

will do so because they will believe and  give confidence in an eco-sustainable 

development of the  planet through the creation of ecologically relevant proj-

ects that are sensitive to these issues.  Because  let's not forget that the  final 

mission is associated with  eco-sustainability with the use of the BGD token.



9. Community
and App

A fundamental step in the development of the entire project, is focused on the 

creation and construction of  a strong community,    or rather in this case of an 

eco-community.    This will  be fed thanks to the  registration of  users at 

eco-compactors, other services or suppliers of eco-goods, thus creating a pro-

filed database of subjects incentivized to  eco-sustainable mobility and to pro-

mote a more efficient disposal of plastic; the   community will have access to 

e-commerce on figocoin.it where to choose  goods and services; it will be pre-

paratory and necessary to involve various public and private subjects, but

above all individual  citizens.

As for the development and launch of the app, two paths will be chosen: Fig-

oRent which already has  its own app,  will see an integration within it of some

features, including the payment of the  services offered through the BeGood

token.

A native app  instead will be developed,  created and  launched on the  market,

initially for the game  envisaged by the team: it will be precisely a management

game,  focused on the right and correct management of pollution, and the pro-

tection of our planet against environmental dangers.



10. E-Commerce

There will be no lack of the aspect related to the e-commerce platform, even 

here with original and incentive mechanisms. There will also be a refarral for this 

section very similar to the  referral linked to the  registration to the  site: we will 

therefore have  7 levels of  rewards, which will  be generated at  the end of the 

private sale. The reward percentages will vary according to the level and will be 

linked to the total sales that will take place on the platform. From a "logistic" 

point of view in the e-commerce itself we will find different sections that will help 

the user to move intuitively within the platform: we will have a space for mobility, 

ecology,  training and  NFTs.

11. Nft
NFT stands for non-fungible token. Typically an NFT is made using the same pro-

gramming language as cryptocurrencies, such as Bitcoin or Ethereum, but this 

is the only thing they have in common. Physical money and cryptocurrencies 

are "fungible", meaning they can be exchanged. They also have the same value: 

one euro is always worth one euro; one Bitcoin is always equivalent to another 

Bitcoin. The fungibility of cryptocurrencies makes them a reliable means of 

transacting on the blockchain. NFTs are different. Each of them  contains a digi-

tal signature that makes it  impossible to exchange them or consider them the 

same to each other (for this they are not fungible).  The introduction of  NFTs is 

an integral and substantial  part of the  project, especially in the initial and inter-

mediate phases, before the definitive launch on the market of the "mother" 

token FIGOCOIN. 



12. FIGOCOIN
and Monethica

Another piece of the project is the partnership with the innovative Monethica 

platform: Monethica was born as an "ethical" currency that encourages reuse, 

savings and enhances solidarity and ecological practices. It is an innovative 

platform of online services that allows citizens to buy, between private individu-

als or  at the  shops in agreement,  used goods  and professional services or to 

obtain discounts on new goods. The goal is the creation of a  real network of citi-

zens and companies that collaborate in the creation of a new ecosystem of 

social and economic relations; by downloading the Monethica app for free, you 

can then purchase advanced strategic and operational marketing services for 

SMEs. The goal is to establish a new paradigm of use of "value", which is pro-

posed as a tool for social and economic reorganization within the community, in 

order to encourage virtuous behavior.



13. Roadmap

• Development and distribution of the contract

• Website first version and launch on social media

• Creation and  construction of the community on telegram and figocoin.it

• Referrals, tasks and surveys to engage the community on specific decisions

• Partner engagement

• Audit TechRate

• First 10,000 adhesions

Phase 1 GENESIS

Phase 2 BeGood

• Contract Development and Distribution

• BeGood for plastics

• BeGood  as payment in the Figorent app

• Promotional campaigns

• Sponsorships

• 30.000 Membership



• Development and distribution of the contract

• private sale and first collectionNFT

• Presale 1 and 2 with second and third NFT collection

• Staking

• Influencer Marketing on Twitter, Telegram, youtube

• Press release on media main stream (tv, radio, newspapaers, exc.)

• Audit CERTIK

• Partnership

• Launch of merchandising

Phase 3 FIGOCOIN

Phase 4 Launch & Listing

• Listing directly on one of the largest CEXs (approval procedures  are currently

underway  with some of the largest CEXs)

• Fourth NFT collection

• Listing on CoinMarketCap and CoinGecko

• 80.000 Membership

• Schools project

• Management game launch

• Metaverse

6. TOKEN




